
  

 

Vision 

Having worked within small, medium, and very large global enterprises, I have witnessed, first-hand the 

degradation of values, purpose, alignment, and ultimately employee engagement, when those 

fundamental assets are not cultivated as a strategic priority.  

As a career marketer, I’ve marveled at the levels of attention and care organizational leaders apply to their 

external brand and reputation, while at the same time neglecting their internal brand, which intuitively is 

the culmination of their employees’ collective experience at work.  Despite overwhelming scientific 

evidence, that gap continues to plague organizations the world over. 

This is why I find myself at Workhuman. Telling the powerful stories of leading brands that have closed 

that gap, elevated the employee experience with the same level of energy applied to the commercial 

aspects of their business, and the compounding positive impact that has on their business and the lives 

or their humans is an extraordinary privilege. I mean who wouldn’t want to market happiness! 

Speaking topics 
• The art and science of customer engagement 

• Engaged and authentic leadership 

• Elevating the employee experience 

• Simplifying the complex in strategy and execution 

Expertise 
• Developing and scaling go-to-market strategies 

• Leading teams to deliver their best work 

• Creative problem solving 

• Leveraging data to accelerate growth 

• Engaging audiences with empathy 

• Managing conflict to produce break-through 

outcomes 

 

Biography 

Tom Libretto is a global marketing executive who joined Workhuman as its Chief Marketing Officer in 

June 2022.  Tom is a passionate change agent focused on driving innovative go-to-market initiatives from 

ideation to execution. He has over 20 years of experience developing and leading large, diverse, global 
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teams to create and deliver differentiated brand and product experiences that accelerate new business 

generation and build long-term customer loyalty and value. 

Prior to Workhuman, Tom spent almost six years as Chief Marketing Officer and Senior Vice President at 

Pegasystems where he was responsible for global marketing initiatives and functions, including brand, 

advertising, digital marketing, product marketing, industry marketing, demand generation, corporate 

communications, customer engagement, social media, events, and marketing operations. He has also 

held leadership roles at global technology organizations including Lotus, IBM, Nokia, and JPMorgan 

Chase. He holds a Bachelor of Arts degree in economics and accounting from the College of the Holy 

Cross. 

 

 


	Chief Marketing Officer

