
  

 

Vision 
I’ve seen firsthand the possibilities of being able to enhance the employee experience at companies of any size. I am 
passionate about the science behind creating a more human workplace and want to use my educational background in 

Psychology and Biology, combined with my own experience in the workplace, to bring that to life.  

This is why I knew Workhuman was the place where I could tell data-driven stories, with the science to back it up. I want to 

continue distilling complex ideas in a way that inspires hope and share the human insights we’ve gleaned from 50M+ 
authentic moments of connection.  

Speaking topics 
• The science behind a more human workplace 

• Equality in the workplace 

• Elevating the customer experience 

• Shaping the future of work 

• Leadership through humanity 

 

Expertise 
• Overseeing the end-to-end experience for 

customers  

• Advising leadership teams on building culture  

• Engaging employees on a global scale 

• Breaking down the science behind a human 

workplace 

• Distilling complex ideas in a way that’s easier to 
understand 

• Using data to inspire hope 

Biography 
As Workhuman’s executive vice president of customer strategy, Chris oversees the end-to-end experience for current and 

future customers. He oversees many critical aspects of Workhuman’s business including customer success, customer 
experience, strategy and consulting, Workhuman research and analytics, and the Workhuman Certified program. Chris 

routinely advises leadership teams at many of the world’s largest organizations on building cultures and achieving 
measurable results through a more human workplace. He has spent the last 10 years helping companies engage their 

employees on a global scale while delivering real business value.  

Prior to Workhuman, Chris was the executive vice president at Prinova, Inc. (now Messagepoint), senior vice president of 

global sales at Achievers, and the U.S. market leader for Buck Consultants’ Global HR Technology and Administration 
practice. Chris has also held senior roles in client services, marketing, and consulting at PricewaterhouseCoopers, 

Cognicase, and Mastech. Chris is a graduate of McMaster University where he earned degrees in Psychology and Biology. 
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